
Title: Perfect score on sustainability survey = CLIENT CENTRIC! 

Lead-in: Key strategic client PG&E just gave us a perfect score on its annual sustainability survey…just one 
example of a client that requires a sustainability program for us to win work. 

Body: 

Do you know why so many clients depend on our sustainability program? Because it proves to them that we 
walk our talk and can turn their sustainability challenges into opportunities.  

Before we can pursue any work with PG&E, we must fill out an annual sustainability survey that ranks us on 
our environmental management system, voluntary reduction goals and public disclosure of our performance 
against those goals. This year, yet again, we earned a perfect score (5 out of 5)! These points apply toward 
every PG&E proposal we submit, and the survey helps PG&E gauge where it can push other suppliers to 
improve their performance. We set the bar high. 

Executive Sponsor for Sustainability Elisa Speranza applauded the news, “This perfect sustainability score is 
solid proof of the incredible client-centric value we get out of our sustainability program and our EMS 
team’s passion for protecting the environment and helping our clients in the process.”  
 
PG&E is not the only client who asks for sustainability data, from environmental performance and safety to 
diversity. In the private sector, we respond to sustainability surveys from companies as diverse as Shell, 
Microsoft and Procter & Gamble. In the public sector, the US and UK governments require us to track and 
publicly report on multiple sustainability metrics. Across industries, supply chain sustainability management 
has become a prerequisite for doing business. As a part of our clients’ supply chains, we are embedded in 
this transparency transformation.   

“On the environmental side, we report on our progress towards goals in carbon emissions reduction, energy 
use, water consumption and waste and recycling, as well as our performance on environmental 
compliance,” said Sustainability Director Brandy Wilson. “Our EMS teams in North America and around the 
world make this score possible, as they collaborate to set and meet the targets that go into our 
Sustainability and Corporate Citizenship Report. We’re gearing up to review our 2014 accomplishments and 
set our 2015 targets with our EMS team, which embodies outstanding cross-business teamwork, fun and 
innovation.”  

When Verdantix names us a sustainability leader, clients notice. Our transparency in environmental 
reporting means we know what we are doing. Clients care that we don’t just talk about environmental 
performance, but we also live it. That’s why sustainability is a business enabler and a key part of our 
strategy. 

This message is brought to you by Enterprise Sustainability. Our vision is to solve the world’s complex 
problems in water, energy, environment and development one project at a time.   
 

http://www.ch2m.com/corporate/sr
https://www.int.ch2m.com/intrnl/voffice/sustainablebusiness/

