
CH2M Sustainability and Corporate Citizenship and 
Marketing Materials 
Contents of Our Entry 
• Our online Sustainability and Corporate Citizenship Report (URL) 
• Four-page summary brochure 
• 16-page summary booklet 
• Social media campaign 
• Press release 
• Poster 

Background 
Back in 2005, CH2M HILL became one of the first in the consulting engineering industry to publish a Sustainability and 
Corporate Citizenship Report. We walk the talk by reporting our own sustainability performance and supporting the 
United Nations Global Compact principles. Our ISO-14000-compliant and Global Reporting Index (GRI)-conformant 
Environmental Management System and award-winning Sustainability and Corporate Citizenship Report enable us to 
apply the lessons learned and business gains from own improvements to solutions we create for our clients.   

Not only were we one of the first in our industry to begin reporting on our sustainability, but in 2011 we became one 
of the first to go fully online in our annual report. We revamped our Web site in 2014 to do two things: (1) 
restructure to share our accomplishments and targets more dynamically with laypeople who might not be familiar 
with the triple bottom line, and (2) focus on storytelling.  Each section--our pledge, our planet, and our partners--has 
a highly engaging story about what we are doing in the world...letting our work speak for itself and prove our value. 

In 2014 we also worked much more closely with our community involvement team to highlight the softer, more 
human side of sustainability in a larger way than ever before. We organized the outer shell of the site around three 
engaging stories with photos. 
 
In 2016 we expanded our marketing materials by producing a robust social media campaign and 16-page summary 
booklet, packed with project stories, in addition to our standard 4-page brochure, poster, press release, client emails, 
and internal communications. 

Rave Reviews 
Just as we’ve found that the best way to prove our sustainability value is let others sing our praises, the success of 
our annual report is measured in three ways: (1) by meeting the GRI indicators and U.N. Global Compact principles, 
(2) increase in sales with our clients, and (3) the response of our stakeholders both inside and outside of the firm. The 
first one is a given…each year we have met the GRI indicators and U.N. Global Compact principles. Here’s how we did 
on the others: 

Increase in Sales. Our Sustainability and Corporate Citizenship Report proves to our clients that we walk our talk and 
can turn their sustainability challenges into opportunities. As a result of our regular sustainability reporting, we’ve 
consistently received a perfect (5/5) score from a strategic energy client, for which we must fill out an annual 
sustainability survey that ranks us on our environmental management system, voluntary reduction goals, and public 
disclosure of our performance against those goals. These points apply toward every proposal we submit, and the 
survey helps this client gauge where it can push other suppliers to improve their performance. We set the bar high.  

In the private sector, we respond to sustainability surveys from companies as diverse as energy, high-tech, and 
chemical clients. In the public sector, the US and UK governments require us to track and publicly report on multiple 
sustainability metrics.  

http://www.ch2m.com/corporate/sr/default.asp
http://www.ch2m.com/corporate/sr/default.asp
https://www.unglobalcompact.org/
http://www.iso.org/iso/home/standards/management-standards/iso14000.htm
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Response and Results Outside of the Firm. In 2016, CH2M received the Gold Metal Award for International Corporate 
Achievement in Sustainable Development from the World Environment Center (WEC). One of the four sections of the 
award application was entitled “Corporate Sustainability Commitment,” and the selection team cited our robust, 
transparent internal sustainability program and our Sustainability and Corporate Citizenship Report as proofs that we 
walk our talk. CH2M was the first in our industry to receive this prestigious award. “We won because we magnify our 
actions and our impacts through the work we do and who we choose to do it with, and our clients were thrilled to 
see us get this recognition as we’ve helped them on their journeys,” said Global Sustainability Director Brandy 
Wilson. “One client asked me how we are going to help them win this award next year. That’s exactly what I wanted 
to hear!” 

Our transparency in environmental reporting means we know what we are doing. Clients care that we don’t just talk 
about environmental performance, but we also live it. That’s why sustainability is a business enabler and a key part of 
our strategy. Verdantix, an independent analyst firm focused on sustainable business issues, named CH2M HILL a 
leader in U.S. sustainability consulting in 2013, exemplifying our commitment to sustainable practices in our internal 
operations, our project delivery, and the communities we serve. When Verdantix names us a sustainability leader, 
clients notice.  

Feedback about the New 16-page Summary Booklet. The booklet was intended to serve two masters: tell what we 
do for clients, and explain our own progress (leading by example, walking the talk) for people who want the Cliff's 
Notes and are not interested in slogging through the whole report. Our clients and sales leaders alike loved it! Here 
are some of their comments:  

• “Really enjoyed the summary and proud of CH2M and our program.” 

• “The summary booklet was a lifesaver as I was heading overseas for an important meeting with clients. I was glad 
to have such a breadth of information in little soundbites ready for sharing. Easy to flip through and point out 
highlights for different audiences.” 

• “Of the intended audiences (clients, investors, current employees, and prospective employees), I feel this piece 
targets prospective employees best.  

• “I sent the Sustainability and Corporate Citizenship Report link and 16-pager to my client contact at DuPont, and 
the client responded, ‘Very nice platform and report- congrats to CH2M.’"  

• “I had a meeting with my client last week. I took the 16-pager with me. The client was quite impressed, and 
wanted a copy for herself, as well as a "forward-able" electronic copy for five of her colleagues!” 

 

http://www.verdantix.com/
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